
Gender & Sexualisation 

Pop Music !
Fact:  

Music videos make it clear to women & girls 

that their most important asset is their 

sexuality. Katy Perry  blurs the lines of 

sexuality and childhood games in California 

Gurls. She is depicted as a pawn in Snoop 

Dogg’s game. !
Think about:  

Who does Katy Perry’s song California Gurls 

appeal to? !
Discuss: 

1. Who is watching this video?  

2. What messages does this give to children? 

3. Is this just harmless fun or does Perry’s 

mix of a kid themed Fairytale like Candy-

land, with sexual lyrics and images give 

young girls early messages of being 

sexualised? !
Take Action:  

Go to rewindreframe.org and take action on 

sexist and racist music videos.  Research and 

find out who the makers, directors and 

promoters in the music industry are and 

whose fantasies are being portrayed? 

Campaign on twitter using #bravegirlswant
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Gender & Sexualisation

Costumes 
!
Fact:  

Society teaches girls that her body and 

sexuality is her primary expression of identity !
Think about:  

What did your last Halloween costume look 

like? Boys’ costumes tend to be about an 

action where as girls costumes tend to be 

about a look. !
Discuss: 

1. When and why has dressing up for 

Halloween become sexualised? 

2. How young is too young to wear 

sexualised costumes? 

3. Do boys wear sexualised costumes, why, 

why not? 

4. !!
Take Action: Go to raiseourdaughters.com 

 and find out more. Read Redefining Girly by 

Melissa Atkins Wardy
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Gender & Sexualisation

Clothing 
!
Fact:  

Girls are learning from a young and younger 

age that everything is based on appearance. 

Girls as early as 4 and 5 are developing eating 

disorders and considering themselves as fat. !
Think about:  

Who is this bra aimed at and why? !
Discuss: 

1. Why have they chosen Little Miss Naughty 

as the character, does this have a double 

meaning? 

2. At what age should girls be marketed bras? 

3. What messages does this give to young 

girls !
Take Action:  

Learn	  more	  watch	  Ted	  Talk	  by	  
Cameroon	  Russell 
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Gender & Sexualisation

Advertising 
!
Fact:  

1 in 9 teen girls will be forced to have sex. 

(1is2MANY campaign) !!
Think about:  

Does sexualising young girls promote an 

attitude in society that is harmful? !
Discuss: 

1. What age is this woman meant to be and 

what is she selling? 

2. Why is she sucking a lollipop and dressed 

in pink, with a bow in her hair? Why is the 

shoe shaped as a corset? 

3. Would this influence your decision to buy 

converse? !
Take Action:  

Learn more watch The Sexy Lie: Caroline 

Heldman at TEDxYouth@SanDiego. Take the 

“sex object” test. !
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Gender & Sexualisation

Heroes 
!!
Fact:  

Our hypersexulaised culture tells girls from a 

very young age they must by hot, thin and 

sexy. !
Think about:  

Why has Brave’s Merida gotten a makeover 

by Disney? !
Discuss: 

1. What are the differences between the two 

characters?  What is missing? 

2. Merida was considered the first feminist 

princess, why did Disney change her? 

3. Can you think of any other animated 

characters that are not overly sexualised?  !
Take Action:  

Follow the Keep Merida Brave petition at 

change.org Watch Lauren GreenField ” 

#bravegirlswant
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Gender & Sexualisation

Toys 
!
Fact:  

In 2012, a study found that self-sexualization 

was common among 6–9-year old girls. Girls 

overwhelmingly chose the sexualised doll over 

the non-sexualised doll for their ideal self and 

as popular. (Starr, Christine; Ferguson, Gail 

 "Sexy Dolls, Sexy Grade-Schoolers? Media & 

Maternal Influences on Young Girls’ Self-

Sexualization") !
Think about:  

Why are companies marketing overly 

sexualised toys to children? !
Discuss: !
1. What toys did you play with as a child, did 

they have a sexual image? 

2. Are boys toys sexualised? Why, Why not? 

3. What age are these toys targeted at? !
Take Action:  

Follow the let girls be girls campaign at 

mumsnet.com and find out which retailers 

have signed up not to sell overly sexualised 

products to children. #letgirlsbegirls
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Gender & Sexualisation

Products 
!
Fact:  

Playboy is a porn brand being promoted to 

young girls. !!
Think about:  

These products are targeted at 8-13 year old 

girls, why has playboy decided to market to 

them? !
Discuss: 

1. What do you associate with the Playboy 

logo? 

2. Why is the logo attractive to young 

children? 

3. Should Playboy be selling product to young 

children? Why? Why not? !
Take Action:  

Go to binthebunny.com and learn about heir 

campaign. Ensure your local stores don’t stock 

Playboy products for children.
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Gender & Sexualisation

Advertising 
!
Fact:  

Images of sexualised children are becoming 

increasingly common in advertising. Children 

are dressed, posed and made up in the same 

way as sexy adult models. !
Think about:  

What age are these girls? !
Discuss: 

1. What messages are they ads sending to 

girls? 

2. Do these ads make you want to buy 

American Apparel Clothes? Why, why not? 

3. Describe who do you think were the 

creative/photographer and decision makers 

behind these ads? !!
Take Action:  

Go to about-face.org and learn more about 

media messages and how to combat harmful 

messages.
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Gender & Sexualisation

Advertising 
!
Fact:  

Girls and Women are told to portray 

themselves as pure, young, innocent but 

seductive yet men and boys are asked to be 

strong big brave and macho. !!
Think about:  

Why is the woman holding a teddy bear? !
Discuss: 

1. What is this magazine selling? 

2. What does the models face imply? 

3. Change the gender of the model, would 

you ever see a similar photo of a man? 

4. How old do you think this woman is? Is 

she meant to look that age? !!
Take Action: Learn more watch Ted Talk by 

Cameroon Russell. 
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