
Gender & Media

Print Media 
!
Fact:  

The American Psychological Association report 

that viewing media which portrays women as 

sex objects leads people to become 

significantly more accepting of gender 

stereotyping, sexual harassment, interpersonal 

violence, and rape myths. !
Think about:  

How does this front cover make you feel? !
Discuss: 

1. Why are the Men of the Year dressed and 

the woman is not. 

2. If Lana Del Rey wasn’t “body beautiful” 

would she still have been chosen for the 

cover? 

3. Who comes across as strong and 

confident? Who is more vulnerable? Why? !
Take Action:  

Learn more, watch 5 Minutes Of What The 

Media Actually Does To Women. Start a 

campaign at losetheladsmags.org
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Gender & Media

Print Media 
!
Fact:  

A recent UNESCO report describes the litany 

of common images of women in the media: 

“the glamorous sex kitten, the sainted 

mother, the devious witch, the hard-faced 

corporate and political climber.” The report, 

released in 2009, states that, at the current 

rate of progress on stereotyping women, it 

will take another 75 years to achieve gender 

equality in the media. !
Think about:  

Who are these headlines written for? !
Discuss: 

1. If you were one of these women how 

would you feel reading these headlines? 

2. What would a comparable headline for a 

man be like? 

3. What do these headlines say about these 

women? !
Take Action:  

Take The Pledge to challenge societies  

limiting representation of gender 

@therepresentationproject.org
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Gender & Media

Television 
!
Fact:  

In 2010 The Global Media Monitoring Project 

found that only 24% of people interviewed, 

heard, seen or read about in mainstream 

media were women. !
Think about:  

Who makes the news? !
Discuss: 

1. Why do journalists ask women questions 

about their appearance and men more 

though provoking questions? 

2. Why are women not equally represented in 

the media? 

3. Why do men outnumber women 3 to 1 in 

films? !
Take Action:  

Go to nameitchangeit.org to find out more 

about stopping sexism in the media.
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Gender & Media

Online Media 
!
Fact:  

Many girls and women do not identify 

themselves as feminists because they do not 

believe that such struggles for equality are 

necessary in this day and age. !
Think about:  

Does Sexism exist? !
Discuss: 

This is an ad campaign that uses genuine 

Google searches to reveal the widespread 

prevalence of sexism and discrimination 

against women. Based on searches dated 9 

March, 2013 the ads expose negative 

sentiments ranging from stereotyping as well 

as outright denial of women’s rights. !
1. What do these search results show about 

attitudes towards women? 

2. Does gender affect representation and 

behaviour online? 

3. Can these attitudes be changed? How? !
Take Action:  

Use #womenshould to highlight this issue. 

Watch “The Autocomplete Truth”, 

highlighting gains and remaining challenges for 

women’s equality.
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Gender & Media

Pornography 
!!
Fact:  

88% of scenes in porn films contain acts of 

physical aggression, and 49% of scenes 

contain verbal aggression. !
Think about:  

Does pornography affect societies’ view of 

women? !
Discuss: 

1. Is pornography harmless? Should people 

have access to pornography and if so at 

what age? Why? 

2. Does pornography promote violence 

against women? How? 

3. What are the differences between 

pornography and prostitution? Why is one 

openly traded and legal and the other 

illegal? !
Take Action:  

Learn more, watch “Why I stopped 

watching porn: Ran Gavrieli” at TEDxJaffa 

2013. Read The Pornography Debate on 

edition.ie
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Gender & Media

Social Media 
!
Fact:  

Facebook’s policy: “...we do not permit 

individuals or groups to attack others based on 

their race, ethnicity, national origin, religion, 

sex, gender, sexual orientation, disability or 

medical condition.” !
Think about:  

Does Social Media have a double standard 

when it comes to protecting women? !
Discuss: !
1. Why is the suggestion of rape not an attack 

on women? Do these posts represent hate 

speech to you? 

2. Are crimes against women minimised? 

3. Why are images meant to empower 

women found to be unacceptable to 

Facebook? !
Take Action:  

Join the #FBrape campaign at 

womenactionmedia.org Use 

#YesAllWomen hashtag to tell your stories of 

misogyny, everyday harassment, abuse and 

assault.
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Gender & Media

Social Media 
!
Fact:  

Every social media account is linked to a user 

if there was a zero tolerance approach to 

offensive material and the user was banned, 

this material would not be posted. !
Think about:  

Could gender prejudice in social media be 

reduced if Facebook and Twitter updated their 

terms of service? !
Discuss: 

1. How does this image make you feel? 

2. Is it funny to be sexist? 

3. Does this material harm people? !
Take Action:  

Read athousandreasons.com and add your 

own experiences of sexism at 

#1000reasonstweets
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Gender & Media

Advertising 
!
Fact:  

Media contributes to the dehumanising and 

objectification of women by promoting stereo 

types such as men are “players” and women 

are “sluts”. !
Think about:  

What message does this advert send to 

women? !
Discuss: 

1. How does this sell post it notes? 

2. Reverse the roles; does that message 

change how you feel about the people? 

3. Would this make you want to buy this 

product? Why, Why Not? !
Take Action:  

Use #NotBuyingIt or download the 

Notbuyingit App to counter sexist 

advertising.
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Gender & Media

Advertising 
!
Fact:  

Media has a role to play in promoting sexism 

and “rape culture”,  maintaining the common 

attitude in which women are blamed (“She 

asked for it!”) and sexual assault is trivialised 

(“Boys will be boys!”). Children’s charity CARI 

report Dramatic rise in number of Irish 

teenagers reporting gang rape by peers. !
Think about:  

Do these ads promote or normalise  violence 

against women? !
Discuss: 

1. What do Lynx imply by “..she make you 

lose control”? 

2. What do Calvin Klein and Dolce & Gabbana 

want you to think of these men wearing 

these clothes? 

3. In the first three ads, what does the 

woman’s face look like? Why does this sell 

clothes? !
Take Action: Use #NotBuyingIt or download 

the Notbuyingit App to counter sexist 

advertising. Join Half the Sky Movement 

halftheskymovement.org

9

Created by Vivienne Parry  © 2014 UNICEF Ireland. 

https://itunes.apple.com/us/app/notbuyingit/id799844884?mt=8
http://www.halftheskymovement.org
https://itunes.apple.com/us/app/notbuyingit/id799844884?mt=8
http://www.halftheskymovement.org

